
Your consumers between the ages
 of 26-45 are most encouraged to
 �nance their personal purchases
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as the homeowner ages, 

 mortgage and LOC debt decline
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Your consumers 

under 45 have the
 highest need for

 �nancing.

$445,300M 
of retail sales is accredited to 

retail �nancing

avg debt per consumer
increase in all canadian regions

lowest growth rate
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